valles caldena vational presenve

MASTER PLAN for INTERPRETATION
June 2005

ALDRICHPEARS ASSOCIATES

100 — 1455 West Georgia Street
Vancouver BC Canada V6G 2T3
T 604.669.7044 F 604.669.7644
www.aldrichpears.com



valles caldena wational presenve

MASTER PLAN for INTERPRETATION

TABLE of CONTENTS 1.0 [ntroduction

1.1 Purpose of this document............ccccccovrrrvrnnnn. 2 5.1 Planning Approach.........cccooviieiiieiiieninns 27
1.2 Purposes and Goals of the Preserve ................ 3 5.1.1 Evaluation of Experience Possibilities ............... 27
1.3 Context for Interpretation ...........cccoevvvvvrienrenee 3 5.2 Challenge #1- Enhancing VCNP
1.4 Definition of Terms. ... 4 OPETAIONS .o 28
5.3 Challenge #2- Reduce On-Site Conflicts.....29
2.0 Resources for Interpretation 5.4 Challenge #3- Address Socio-Economic
2.1 Biophysical Features.........nnnen. 5 BATTICTS ..o o 30
2.2 Cultural Heritage Features........cccccoevrerverreennen. 5.5 Challenge #4- Broaden Appeal........ccccoeo.e. 31
2.3 History as a Working Ranch 5.5.1 Personal Programming ..............c.ccececeeevevenennn. 33
2.4 Site ANAlYSIS ..o 7 5.5.2 On the Site
2003/2004 Resource Uses 01 Site ........cococveeeveeevennnn.e. 7 5.5.3 Facilities .......
Other Potential Interpretive RESOUTCES.........c.coveeereenen. 8 . n
. o Implications of Master Plan
2003/2004 Hunting and FiSHiNg ............ccoccoveveevenn.n. 9 .
for Interpretation
2003/2004 Hiking, Van Tours and Wagon Rides....... 10
2003/2004 Horse-riding, Skiing and Biking 6.1 Preserve Operations and Management....... 43
and SIeigh Rides ............cccoevveiieniisisisesieees 11 6.2 Business Planning ..., 43
Proposed Recreation Activities — Multi-Day................ 12 6.3 Implementation ... 44
Proposed Recreation Activities — Additional Trails 6.3.1 Short Term (1-3 YEars) ....omwvemmeeemeeeeorereeeeere. 44
ANA TOUTS oo 13
) ) 6.3.2 Medium Term (4-6 Years).......ccoceveverervenennans 45
2.5 Capacity ANalysiS ..o 14
6.3.3 Long Term (7-10 Years) .......coceevevevererircnnans 45
Appendices
3.1 Context and ACCESS .....cccoooorririiirrieieieeeeiines 17
APPENDIX A: VCNP Subthemes, M
3.2 Potential Audience ..., 17 N ) CNP Subthemes, Messages
ANA STOTIES ..o 47
3.3 Existing AUdience ........cccoooooviieiviiriniceiea 20 . . .
APPENDIX B: Experience Delivery Matrix......... 53
4.0 Thematic Structure APPENDIX C: Experience Categories Matrix..... 57
4.1 Goals and ObJeCtiVes.............ccoorrvvvvcorrrrrrrr. 23 APPENDIX D: Implementing the Master Plan... 59
4.2 Themes, Messages and Stories ................. 24 APPENDIX E: Information Sources ...................... 61

Rourke McDermott

4.2.1 How Themes, Messages and Stories are Used ....24

Big thanks to Tracy Hephner for the use of her photos on the cover and section bars,

as well as her beautiful illustrations displayed throughout this document.





